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CHAPTER Five: Conclusion 

 

5.6. Conclusion  

It can be concluded from the results discussed in the previous tables that the 

researcher gained mixed reviews on the role of Indonesian government on the promotion of 

social entrepreneurship. Most of the respondents reported that the government is less 

supportive in terms of funding provided to the social entrepreneurs, whereas, some of the 

respondents were in the favour that the government has supported the social entrepreneurs in 

the country. However, most of the respondents found it important for the government to 

promote the idea of innovation in their business which can eventually contribute towards the 

growth and development of the country. In addition to the above statement, it is 

recommended that the government should focus on providing adequate measures for 

promoting social entrepreneurship in the country.  

 

5.7. Implications for Scope and Limitation  

There were certain limitations faced during the research process as the researcher 

found it difficult to access a large number of respondents which is the reason only 100 

responses were collected through online surveys. In addition, the scope of the research was 

limited to the Indonesia which helped the researcher in understanding the role of government 

of Indonesia in the promotion of social entrepreneurship.  

 

5.8. Implication for Research Design  

The implications for the quantitative research design were focused towards the 

convenience and keeping into consideration the budget and time of the researcher. The 
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research results will also be helpful for the future researchers who wish to carry out their 

research in the field of social entrepreneurship with the specific focus on the Indonesia. 

Through this research, the researcher was able to understand the main idea behind the social 

entrepreneurship and how the government of Indonesian plays its role for the promotion of 

the social business.  
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Appendix-1 

Questionnaire 

Participants Information Sheet 

The following questionnaire has been designed in order to assess the role of government in 

promoting social enterprise among students in Indonesia.  

Gender  

 Male 

 Female 

Age  

 18 - 21 

 22 - 25 

 26 - 30 

 31 - 34 

 35 + 

Questions 

1. Which one of the following statements best matches your understanding of social 

entrepreneurship?  

 Individuals with innovative solutions to society's most pressing social problems 

 Social enterprises are a charity that uses social media for fundraising 

 Independent business individuals that act as agents of change for the environment 

 Social enterprises are about looking for solutions to poor people problems 

2. Are you interested in being a Social Entrepreneurship?  
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Appendix-1

Questionnaire

Participants Information Sheet

The following questionnaire has been designed in order to assess the role of government in 

promoting social enterprise among students in Indonesia.

Gender

Male

Female

Age

18 - 21

22 - 25

26 - 30

31 - 34

35 +

Questions

1. Which one of the following statements best matches your understanding of social 

entrepreneurship?

Individuals with innovative solutions to society's most pressing social problems

Social enterprises are a charity that uses social media for fundraising

Independent business individuals that act as agents of change for the environment

Social enterprises are about looking for solutions to poor people problems

2. Are you interested in being a Social Entrepreneurship?
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 Very Interested 

 Interested 

 Neutral 

 Not Interested 

 Very Not Interested 

3. Which sectors are you interested if you become a Social Entrepreneur in Indonesia?   

 Agriculture 

 Poverty 

 Healthcare 

 Education 

 Fishery 

 Not Interesting in Social Entrepreneurship 

 Other 

If you selected Other, please specify:  

Your answer should be no more than 100 characters long. 

 

4. What do you think is the most common challenge faced by Social Entrepreneurship?  

 Funds 

 Lack of Entrepreneurship Education 

 Strategy 

 Other 
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If you selected Other, please specify:  

Your answer should be no more than 100 characters long. 

 

5. If you are interested in becoming a Social Entrepreneurship in the future, what kind of 

support do you expecting from the Indonesian Government?  

 Funds 

 Education about Social Entrepreneurship 

 Ease in Obtaining Formal Legality 

 Guarantee of Intellectual Property 

 Continuity of Business 

 Other 

If you selected other, please specify:  

Your answer should be no more than 100 characters long. 

 

How much do you agree with each following questions 

6. Indonesian Government provides adequate management consultancy and legal counseling   

 Strongly Agree 

 Agree 

 Neutral 

 Disagree 

 Strongly Disagree 

 Do Not Know 
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7. Indonesian Government provides adequate marketing support in terms of Social 

Entrepreneurship   

 Strongly Agree 

 Agree 

 Neutral 

 Disagree 

 Strongly Disagree 

 Do Not Know 

8. Indonesian Government provides adequate financial support in terms of Social 

Entrepreneurship   

 Strongly Agree 

 Agree 

 Neutral 

 Disagree 

 Strongly Disagree 

 Do Not Know 

9. Social enterprises play an important role as an economic agent for Indonesia   

 Strongly Agree 

 Agree 

 Neutral 

 Disagree 
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 Strongly Disagree 

 Do Not Know 

10. Regulatory environments and bureaucratic procedures are favourable in Indonesia for 

Social Entrepreneurs   

 Strongly Agree 

 Agree 

 Neutral 

 Disagree 

 Strongly Disagree 

 Do Not Know 

11. Social Entrepreneurs have adequate capacities to facilitate governmental procedures   

 Strongly Agree 

 Agree 

 Neutral 

 Disagree 

 Strongly Disagree 

 Do Not Know 

12. The government assist in providing new sources of funding for the social 

entrepreneurship   

 Strongly Agree 

 Agree 
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 Neutral 

 Disagree 

 Strongly Disagree 

 Do Not Know 

13. Government assesses the performance of social entrepreneurs’ businesses to support if the 

business deficient in certain way   

 Strongly Agree 

 Agree 

 Neutral 

 Disagree 

 Strongly Disagree 

 Do Not Know 

14. The government continue to boost the access of funding for the social entrepreneurs   

 Strongly Agree 

 Agree 

 Neutral 

 Disagree 

 Strongly Disagree 

 Do Not Know 

15. Government also promotes the idea of innovation to the social entrepreneurs   

 Strongly Agree 
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 Agree 

 Neutral 

 Disagree 

 Strongly Disagree 

 Do Not Know 
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Very Interested

Interested

Neutral

Not Interested

Very Not Interested

3. Which sectors are you interested if you become a Social Entrepreneur in Indonesia?

Agriculture

Poverty

Healthcare

Education

Fishery

Not Interesting in Social Entrepreneurship

Other

If you selected Other, please specify:

Your answer should be no more than 100 characters long.

4. What do you think is the most common challenge faced by Social Entrepreneurship?

Funds

Lack of Entrepreneurship Education

Strategy

Other
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If you selected Other, please specify:

Your answer should be no more than 100 characters long.

5. If you are interested in becoming a Social Entrepreneurship in the future, what kind of 

support do you expecting from the Indonesian Government?

Funds

Education about Social Entrepreneurship

Ease in Obtaining Formal Legality

Guarantee of Intellectual Property

Continuity of Business

Other

If you selected other, please specify:

Your answer should be no more than 100 characters long.

How much do you agree with each following questions

6. Indonesian Government provides adequate management consultancy and legal counseling

Strongly Agree

Agree

Neutral

Disagree

Strongly Disagree

Do Not Know
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7. Indonesian Government provides adequate marketing support in terms of Social 

Entrepreneurship

Strongly Agree

Agree

Neutral

Disagree

Strongly Disagree

Do Not Know

8. Indonesian Government provides adequate financial support in terms of Social 

Entrepreneurship

Strongly Agree

Agree

Neutral

Disagree

Strongly Disagree

Do Not Know

9. Social enterprises play an important role as an economic agent for Indonesia

Strongly Agree

Agree

Neutral

Disagree
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Strongly Disagree

Do Not Know

10. Regulatory environments and bureaucratic procedures are favourable in Indonesia for 

Social Entrepreneurs

Strongly Agree

Agree

Neutral

Disagree

Strongly Disagree

Do Not Know

11. Social Entrepreneurs have adequate capacities to facilitate governmental procedures

Strongly Agree

Agree

Neutral

Disagree

Strongly Disagree

Do Not Know

12. The government assist in providing new sources of funding for the social 

entrepreneurship

Strongly Agree

Agree
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Neutral

Disagree

Strongly Disagree

Do Not Know

13. Government assesses the performance of social entrepreneurs’ businesses to support if the 

business deficient in certain way

Strongly Agree

Agree

Neutral

Disagree

Strongly Disagree

Do Not Know

14. The government continue to boost the access of funding for the social entrepreneurs

Strongly Agree

Agree

Neutral

Disagree

Strongly Disagree

Do Not Know

15. Government also promotes the idea of innovation to the social entrepreneurs

Strongly Agree
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Agree

Neutral

Disagree

Strongly Disagree

Do Not Know
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